VOLUME 1/NuUMBER | 


Will color software and 
monitors sell the Macintosh II 
to corporate America? Page 2 


Dow Jones and MCI 
co-market DeskTop Express, a 
revolutionary approach to 
electronic mail. Page 2 


Radical hardware 
enhancements make the 
Macintosh SE the keystone of 
Apple's 1987 product line. 
Page 6 


Editor and Publisher 
Michael Tchong welcomes 
readers to MacWEEK, the 
national workstation weekly 
from Patch Communications. 
Page 7 


IBM compatibility and 
connectivity top the list of 
add-on cards for the new Macs. 
Page 8 


An “Excel for words,” 
rave users of Microsoft's new 
Word 3.0. Page 9 


Macintosh-based desktop 
publishing systems extend their 
lead over IBM with power, 
speed, and compatibility. 

Page 12 


A color page layout 
system for the Macintosh I] is 
introduced by Lightspeed Inc. 
Page 13 


Mac The Knife: a power 
schmoozer reports on his 
snoopings at the AppleWorld 
Expo. Page 14 


By John Markoff 

Special to MacWEEK 

UNIVERSAL CITY, CA — 
With the introduction of its 
powerful Macintosh II work- 
station before an enthusiastic 
gathering of dealers, industry 
analysts and press at this year’s 
AppleWorld, Apple Computer 
Inc. has served notice to the 
personal computer industry that 
it will be the company to catch 
in 1987. 

On March 2, Apple used 
Universal Studios here in the 
heart of Hollywood as a flashy 
backdrop for showing off its 
Motorola 68020-based Macin- 
tosh II and the 68000-based 
Macintosh SE, machines the 
company said offer dramatically 
faster processing speed, greater 
memory and more advanced 
graphics than competing MS- 
DOS computers. 

The Macintosh II is Apple’s 
first genuine computer work- 
station and ranges in price from 
$4796 to $6996 for typical 
configurations, The computer is 
based on a three-piece design 
with separate monitor, CPU and 
keyboard. The Macintosh SE, 
which appears similar to the 
existing Macintosh Plus, uses 
the same 68000 microprocessor 
used in the Mac Plus. The SE 
offers a single expansion slot 
and is priced between $2898 and 
$3698. 
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Apple Introduces 


New Workstations 


Apple’s new Macintosh II workstation and Macintosh SE 
personal computer. 


The Mac II offers a variety of 
performance features that have 
previously been available in 
workstations priced between 
$20,000 and $100,000: 

g It is based on the NuBus, an 
innovative multiprocessor first 
developed at the Massachusetts 
Institute of Technology. NuBus 
is optimized for multiprocessor 
applications and will provide a 
basis for even higher perfor- 
mance systems in the future. 

m Apple has designed a new 
color monitor for the Macintosh 
II. Manufactured by Sony, the 


13-inch display can display 
images using from 16 to 256 
shades of gray or up to 256 
colors simultaneously in color 
mode. 
a The Macintosh operating 
system doesn't currently support 
multitasking, but a special 
socket in the motherboard has 
been provided to support a 
hardware memory manager for 
future operating system 
enhancements. 
m The system comes with one 
megabyte of memory in its entry 
Continued on page 10 


SuperMac Shows 19-inch 
Color Monitor 


By Jerry Daniels 

Special to MacWEEK 

LOS ANGELES — SuperMac 
Technology announced an entire 
line of storage and video pro- 
ducts for the Macintosh IT and 
Macintosh SE computers. 
SuperMac, known mostly for its 
DataFrame series of SCSI hard 


disk drives, announced a series of 


high-resolution video boards and 
monitors as well as Super- 
analog RGB monitor offers up 
to 1024 x 768 pixel resolution 
in a flicker-free, noninterlaced 
image. 

The Spectrum system can 
supply simple 16-color support 
for spreadsheets and word 
processing or 256 colors for 


Modem 1200, a fully Hayes- 
compatible internal modem at 
Apple World in Los Angeles. 

SuperMac’s new 15-inch and 
19-inch monochrome and color 
monitors fill the needs of large- 
screen users who will purchase 
Apple’s newest Macintosh 
computers. The color Spectrum 
system for the Macintosh I] 
consists of two features. 

First, a 1024 x 768 color 
graphics board can be minimally 
configured for 16 fixed colors 
with 256K RAM. By adding an 
eight-bit color chip and 768K 
RAM, 256 colors from a palette 
of 16.8 million colors become 
available. 

Second, a 15-inch or 19-inch 


Continued on page 2 


Four Firms 
Preview SE 
Accelerator 
Boards 


LOS ANGELES — General 


| Computer (Cambridge, MA), 
| Levco (San Diego, CA), Peak 


(Austin, TX), and Radius (Sun- 
nyvale, CA) showed prototypes 
of speed-up boards for the 
Macintosh SE here last week. 
All products are based on the 
Motorola 68020 — the same 
one used in the more powerful 
Macintosh II. Running at 16 
MHz, these accelerator boards 
allow SE users to execute 
programs twice as fast. 

All boards offer the ability to 
add a 68881 floating-point math 
coprocessor. The addition of this 
coprocessor speeds up math- 


Continued on page 2 


Forethought 
Introduces 
PowerPoint 


By Barbara J. Chan 
Special to MacWEFK 
SUNNYVALE — Next month, 
Forethought Inc. will ship 
PowerPoint, a powerful new 
presentation program. Designed 
as a communications tool for 
creating and organizing visual 
materials, speaker notes and 
handouts, PowerPoint is packed 
with graphics, ‘ord processing 
and presentation features. 
PowerPoint lets you present 
information on a Macintosh and 
distribute handouts based on 
material from your presentation. 
Text and graphics can be pasted 
from the Scrapbook or directly 
to PowerPoint from MacPaint or 
MacDraw (PICT) files. Bulleted 
lists can be easily designed using 
a text block rule and special 
hanging-indent icons. Power- 
Point’s drawing tools can be 
used to emphasize certain points 
and features such niceties as an 
automatic shadowed frame. 
PowerPoint uses a slide meta- 
phor to describe each document 
page. The slide order can be 
changed with the Slide Sorter. 
To change a slide’s position, 
simply click on a slide and drag 
it to another position and the 
order is automatically renumbe- 
red. Slide shows can be presented 
ona Macintosh connectedtoa | 
projection monitor. PowerPoint | 
can print slides on overhead | 
transparencies on the Laser- 
Writer, or print them on paper 
for handouts. | 
“Northern Telecom Inc. | 


makes thousands of presenta- 
tions each year. I use them for 
internal communication and to 
inform our customers,” said 


Continued on page 11 | 


New Color Programs 
to Affect Users? 


By J. T. Johnson 

Special to MacWEEK 

The availability of color 
monitors for the new Macs has 
brought a certain amount of hue 
to the marketplace, but it re- 
mains to be seen how loud are 
the cries of demand, especially 
from corporate environs. 

Observers are quick to note 
that color displays will be wel- 
come in traditionally graphic- 
oriented professions such as 
advertising, engineering, archi- 
tecture, textiles and even the 
sciences. 

But will a broader palette 
mean increased corporate sales 
for Apple Computer? 

Not initially, say a variety of 
computer watchers around the 
country. “I’m kind of skeptical,” 
said Richard Shaffer, editor and 
publisher of Computer Letter. 
“Some forms of graphs and 
charts are easier to understand in 
color, but the problem will be 
low-resolution screens. Given a 
choice between a crisp screen and 
low-resolution color, the better 
screen wins. On the other hand, 
if you don't have to sacrifice 
tesolution, why not have color?” 

The bulk of corporate infor- 
mation is still represented in 
words and numbers, and screen 
resolution gets to the heart of 
the matter at operations like 
Time Inc., where Jerry Spector 
is a systems support specialist. 
“Most of our writers do not have 
color screens,” Spector said. 
“Staring at a color screen al] day 
is much harder on the eyes 
unless you have a very high- 
resolution monitor. The areas 


SuperMac Shows 


19-inch Color Monitor 
Continued from page | 


subtle shading and gradient 
effects. The Spectrum can also 
be purchased as a simple black- 
and-white system and upgraded 
to color whenever desired. The 
black-and-white Grafix system 
for the Macintosh II offers the 
same resolution as the Spectrum 
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where we do use color, and find 
it profitable, are those that do a 
lot of report generating,” said 
Spector, who has been dubbed 
“The Mac Man” in the New 
York headquarters, 

“Distribution and sales like to 
plot out graphs for public con- 
sumption; it looks good to 
stockholders. If Macs with color 
come out at a reasonable price, 
we will be using them.” 

The price/performance ratio 
also drives the commercial 
computer market in Miami, 
where Bill Burch is a consultant. 
“I’m more interested in the 
power and flexibility of the 
machines than color,” he said. 
“What's going to be the impact 
of color on the customer’s price? 
Apple’s color arrangements in 
the past have not been too 
cheap.” 

However, Michael Moritz, 


plus the ability to drive any 
black-and-white monitor. In 
addition, the Grafix system can 
support multiple, contiguous 
monitors by simultaneously 
allowing cursor movement from 
screen to screen. 

“We recognize that not all 
programs currently support color 
and that not all users want to 
invest in color right off the bat,” 
SuperMac’s president, Steve 
Edelman, said. “Therefore, we 
have provided low-cost black- 
and-white only products, as well 
as options for easy field 
expandability to color, just 
adding one of our modular 
upgrade kits.” The color 
Spectrum and the lower-cost 
Grafix black-and-white system 
can both be used simultaneously 


an associate with the venture 
capital firm Sequoia Capital in 
San Francisco, believes the color 
option will make a difference to 
Apple’s sales efforts in the busi- 
ness world. “It will be an impor- 
tant application to have, espe- 
cially for engineering and 
scientific applications,” said 
Moritz, author of The Little 
Kingdom, a study of Apple 
Corp. “The fact that it’s an 
available option will help them 
sell more machines, even if 
everyone doesn’t want to 
immediately gobble up a color 
monitor.” 

Shaffer suggests that a broad 
hardware evolution is necessary 
before color screens on any 
computer become the corporate 
norm. “Color TV wasn't widely 
accepted, initially,” he said. 
“And color hard copy (technol- 
ogy), today, is inadequate.” m 


by professionals needing color 
output but text-oriented entry. 

A third system, SuperView, 
is designed for the Macintosh 
SE. SuperView features an ultra 
high-resolution (1365 x 1024 
pixels) black-and-white graphics 
board and either a 15-inch or 19- 
inch monitor. The graphics 
board is socketed for an optional 
68881 floating-point math 
coprocessor. 

According to Edelman, 
desktop publishers will use the 
SE and SuperView to view two 
facing 8-1/2" x 11" pages, using 
such programs such as Page- 
Maker and Ready Set,Go! 3.0. 

With an installed base of 
20,000 DataFrame SCS] hard 
disks, SuperMac enters the video 
Macintosh market with a reputa- 


Express Transmits 
Documents By E-Mail 


By Steve Rosenthal 

Special to MacWEEK 

LOS ANGELES — Desktop 
Express, an electronic mail 
software package that allows 
MacIntosh users to send com- 
plete pictorial and text docu- 
ments over the MCI mail net- 
work was announced by Apple 
and two other firms and demon- 
strated at AppleWorld last week. 

According to Apple, Desktop 
Express will be published by 
Dow Jones & Company Inc. and 
marketed by Dow Jones and 
MCI with help from Apple. 

The big advantage of the new 
package, said MC] spokesperson 
Stuart Davidson, is that it 
allows users to send full Macin- 
tosh documents as easily as they 
can send text. Documents trans- 
mitted by the service will retain 
all appearance features such as 
type size and style, formatting 
and any included pictures. 

To view or print a transmitted 
file, Davidson said, recipients 
only need a copy of Desktop 
Express, not the full software 
program that created the original 
file. That allows users to 
exchange data and finished 
output among a wide group 
without requiring each person to 
have a full set of application 
packages (although Davison 
admitted the other packages are 
necessary if recipients want to 
edit or alter the received file). 

Furthermore, users will also 
be able to send formatted paper 
documents to recipients who 
don’t have a Macintosh or aren't 
MCI mail subscribers. Davidson 
said that MCI is equipping all of 
its domestic print centers with 
Macintosh-compatible laser 
printers, and that formatted docu- 
ments can be sent with the usual 
choice of four-hour, overnight 


tion as a major non-Apple devel- 
oper. Simultaneously, it was 
announced at AppleWorld that 
Scientific Micro Systems, a 
$100 million publicly held 
corporation, purchased all of 
SuperMac’s common stock for 
$1.05 million. Edelman has 
been appointed vice president at 
Scientific Micro. @ 


Four Firms Preview 
Continued from page 1 


intensive programs by as much 
as 100 times. 

The Levco Prodigy SE and 
the Peak Orion boards also give 
users the option to add a 
Motorola 68851 Paged Memory 
Management Unit (PMMU). 


and first-class mail delivery. 

Other features of the program 
include the organizing and trans- 
mission of ordinary text mes- 
sages and an automated procedure 
for establishing and managing 
the link to MCI. Gregory Gerdy, 
Dow Jones product planning 
manager, said he expects the 
package will see wide use within 
corporations as a way of ex- 
changing documents, and that 
Apple’s direct-sales force will be 
carrying the product. However, 
he added, it will be sold primar- 
ily as a retail package for general 
public use. with a list price of 
$149 per copy. 

The product is complete, he 
said, but finishing up the 
documentation and packaging 
will hold back delivery until 
sometime in the second quarter 
of this year. Although they have 
not yet been formally released, 
the package and service have 
been receiving high marks from 
analysts who've worked with 
prerelease copies. 

Lawrence Magid of The 
Seybold Group said he believes 
it is “the most revolutionary 
advance in telecommunications 
since the [Hayes] Smart Mo- 
dem.” Magid said he particularly 
likes having control over the 
visual appearance of his clectron- 
ic mail. “When I write a busi- 
ness letter, I take great care to 
make sure it looks good, as well 
as reads well.” Desktop Express, 
he said, gives him that same 
ability with electronic messages. 

MCT also recently announced 
a joint agreement with Lotus to 
market a similar Lotus Express 
package written for MS-DOS 
machines. However, said MCI’s 
Davidson, at this point the two 
programs can exchange only text 
messages. 


The memory management unit 
gives the Macintosh virtual- 
memory capabilities previously 
available only on mini or 
mainframe computers. It also 
provides the ability to access up 
to 32 megabytes of memory for 
advanced engineering and future 
UNIX applications. 

The General Computer 
HyperCharger 020 will be priced 
at $1499 ($1999 with floating- 
point coprocessor) and will be 
available by the end of May. The 
Levco Prodigy SE will] be avail- 
able March 15 with a suggested 
retail price of under $2000. Peak 
Systems has not yet determined 
a price for the Orion. Radius’ 
Accelerator carries a suggested 
list price of $995 and will be 
available in second quarter. & 
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PERFORMANCE 
FOR 


INTROVERTS. 


If youre among the inner-directed, we 
can mold a Macintosh in your own image. 

Through HyperDrive 20—the first hard 
disk to be installed inside the Mac or 
Mac Plus and connected directly to tts micro- 
processor. 

The resulting Macintosh can, in its own 
quiet and unobtrusive manner, out-perform 
any other Mac in tts class. 

It can not only store as much informa- 
tion as 50 diskettes. But it will also reduce 
power-up time by 66% over a Mac Plus. 
Load Aldus PageMaker 150% faster. Micro- 
soft’s Excel 250% faster And so on. 

THE HYPERDRIVE INTERNAL HARD DISK. Which should more than satisfy any- 
ones need for speed. Unless, of course, you 
need something “lightning fast’ which is how Macworld described HyperDrive 2000. 

This internal hard disk system also includes an additional microprocessor and 
a floating-point processor—turning the Macintosh into an authentic numbercruncher. 
In fact, a Mac with HyperDrive 2000 can perform computations from 10 to an aston- 
ishing 250 times faster than a Mac Plus. 

Both HyperDrive 20 and 2000 can share their vast hard disk storage with 
regular Macintoshes through HyperNet 2.0. Our new networking software that's uni- 
versally compatible with any Macintosh and any 
hard disk, internal or external. NY 
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HIGH 
PERFORMANCE 


The FX/20 and FX/40 are the most 
outgoing members of the HyperDrive family. 

They spend their time on desktops, in 
the company of other office tools, connected 
to any Macintosh with an SCSI port. 

The resulting Macintosh is extremely 
fast, which will come as no surprise to any- 
one familiar with HyperDrives. (If you aren't 
familiar see the fourth paragraph of the ad to 
the left) 

Nor is it surprising that our FX series is 
m extremely accommodating, providing a vast 

~ 20 or 40 megabytes of storage. 

The real surprise, at least for those famil- 
lar with external hard disks, Is all the software 
the FX comes with. 

Such as a program that protects your documents by making back-up copies of 
them onto diskettes. 

Another program protects your documents from certain excesses of sociability— 
denying access to anyone who doesn't know the password you choose. 

Still another program automatically queues up documents for your ImageVVriter or 
LaserWriter So you can go on to other jobs without waiting for your printer. 

In short, no other external hard disk does everything that HyperDrive FX/2O0 or 
FX/40 does. Which is a distinction it shares 
with the internal HyperDrives on the left. 5 

Over 1200 authorized General Computer —W* “~— GENER AL 
dealers will be happy to help you establish — 

a meaningful relationship with either For the 
dealer nearest yOu, call (800) 634-2737" 
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Inside the Macintosh SE 


By John J. Anderson 
Special to MacWEEK 
Apple debuted 18 new hardware products 
at its AppleWorld extravaganza—a 
number unequalled to date in a single 
introduction inside or outside the 
computer industry. 

Amid the growing plaudits for the 
Macintosh II, termed by Apple CEO John 
Sculley as “the beginning of the second 
generation of the personal computer 
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industry,” the Macintosh SE seems lesser 
news. But in the view of Sculley himself, 
overwhelming focus on the breakthroughs 


of the Mac II is misguided. 
“All of you [journalists] are going to 
make the Macintosh I into the big story 


— because it is the sexy one,” Sculley 
told MacWEEK at a product preview four 


days before the AppleWorld event. He 


said that breakthroughs are indispensable, 


but that “it is usually a keystone product 
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that gives a market life. That was one of 
Steve’s [Jobs] ideas, actually, and a good 
one. And the Macintosh SE will be 
Apple’s keystone product for 1987. We 
expect it to generate a large amount of 
sales.” 

Sculley underscored that SE machines 
would be available for purchase on the 
day of Apple World, though he declined to 
give an exact number of production units. 
This contrasts with his projections on the 
availability of the Macintosh II, which 
will not be out in any quantity until 
midsummer. Sources close to Apple 
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| indicate that the Mac II ROM design has 
still not been frozen. 

Beyond the obvious facets of easy 
expandability and IBM compatibility 
potential, the Macintosh SE does sport a 
number of features that set it apart from 
the older members of its family, the 
Macintosh 512 and Plus. 

In contrast to the Mac II with its 
68020 processor, the SE is still built 
around the 68000. But the SE manages 
speeds 15—20 percent faster than the 
Macintosh Plus. A new SE motherboard 
updates the screen using 50 percent less 
CPU time, a new Small Computer 
Standard Interface (SCSI) chip transfers 
data twice as fast and the 800K floppy 
drive is quicker as well. 

Like the Apple IIGS, the new Apple 
Desktop Bus configuration allows all 
manner of input devices to daisy chain 
from the Macintosh SE. The Desktop 
Bus also scans input faster and consid- 
erably eases the task of designing such 
devices. Joysticks, graphics tablets, 
trackballs, mice and other input tools can 
chain through one another, and the SE 
provides two such bus ports on its rear 
panel. 

A 10-year lithium battery mounted on 
the motherboard replaces the battery 
compartment for powering the clock 
calendar. A substantially improved 75- 
watt power supply offers greater reliabil- 
ity as well as the needed current to power 
accessory drives and cards. The SE can 
drive up to three floppies in addition to an 
internal hard drive and expansion card. An 
internal fan ensures that the system 
remains coo] even when fully stacked 
with add-ons. 

More significantly, new chips 
differentiate the SE from its ancestors. A 
256K ROM replaces the 128K ROM of 
the Plus series. The SE contains a body 
of enhancements to the already upgraded 
Macintosh Plus ROM, alongside ROM- 
encoded system fonts including Chicago 
12 and multiple point sizes of the Geneva 
typeface. RAM code libraries from the 
Plus now also reside in ROM, freeing the 
system folder even more. 

The most distinguished chip improve- 
ment on the SE motherboard is a custom 
gate array, nicknamed Cougar by the 
editors of MacWEEK. It replaces 19 chips 
to be found on the motherboard of the 
Macintosh Plus with a single application- 
specific chip. Cougar moves video data in 
two-word chunks as opposed to one and 
surmounts the voracious appetite for 
video RAM-accessing exhibited by earlier 
Macs. The result is a dramatic boost in 
performance. 

The SCSI transfer rate has also been 
improved through silicon. The SE 
features hardware handshaking; older Macs 
poll the SCSI port through software 
without handshaking of any kind. An 
improved SCS] manager also helps speed 
performance. 

The major criticism of the SE reported 
to MacWEEK from many quarters is its 
nine-inch monitor, the same one featured 
on all Macintosh computers since the 
advent of the 128K model. Apple’s 
strategy is obviously to encourage users 
to add a large-screen monitor from a third 
Continued on page 11 
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“If art imitates static objects, then 
the Macintosh and software 


bring documents to life.” 
Esther Dyson, Editor, Release 1.0 


Welcome to MacWEEK 


MacWEEK’s debut will rank as one of the important events of 1987 after the intro- 
ductions of the Macintosh SE and Macintosh II. Coinciding with the introduction of 
Apple’s avant-garde open-architecture Macintoshes, MacWEEK provides intelligent and 
comprehensive news, analysis and insight on the ascendance of the Macintosh and other 
next-generation workstations. And climb it will! According to the Palo Alto Research 
Group, Macintosh sales will explode from 371,000 units in 1986 to 630,000 this year. 

This rapid expansion is largely 
attributable to a growing corporate 
constituency among buyers of Macintosh 
equipment. MacWEEK is aimed squarely 
at this market. Analyst Stewart Alsop 
predicts the Apple Macintosh will outsell 
IBM in the corporate marketplace this 
year. And Esther Dyson said, “The 
Macintosh I] is the first computer that 
transforms structuring communications 
into a fluid motion. If art imitates static 
objects, then the Macintosh and software 
bring documents to life.” 

The timing is certainly impeccable. 
While the MS-DOS world confronts such 
thorny issues as the 640K memory barrier 
and its expanded memory confusion, lack 
of a windowing standard, lack of an effect- 
ive 286/386 operating system and token-ring network quagmire, the Macintosh SE and 
II represent powerful and elegant solutions for information processors and desktop 
publishers. 

MacWEEK will keep you informed as the Macintosh market expands. Dedicated to 
bringing you the most up-to-the-minute information on this exciting family of work- 
stations, MacWEEK will dramatically enhance your knowledge of the Macintosh market 
and important developments in communications, design, engineering, desktop publish- 
ing, Mac-to-mainframe links and much more. 

Achieving this goal is not trivial, but we believe that we are in a better position to 
deliver on this promise than others who would pretend to such a task. Here’s why. 
First, we are able to call on the brightest minds from within the Macintosh community 
itself. Second, we are entirely uncompromised by relationships with Apple or any other 
manufacturer. Third, we have access to a unique network of seasoned, persistent and 
knowledgeable investigative reporters. And finally, we are in a position to immediately 
embody the technology about which we report. This is a crucial point. Each issue will be 
written, telecommunicated, edited, laid out and produced entirely on Macintosh. The 
benefits in terms of speed and timeliness are obvious. But most important, no one could 
do otherwise and still hope to earn real respect in this market. 

As you will discover in this premiere issue of MacWEEK, the Macintosh has 
triumphantly come of age. As a qualified member of our new community, you are 
cordially invited to join us in this growth process. 


Sincerely, 


Michael Tchong 
Publisher 


Laslo Vespremi 


Mac Add-ons Hit the Market 
IBM Compatibility Comes to the Mac 


LOS ANGELES — Add-on products for 
the Macintosh II and Macintosh SE that 
provide users with a range of MS-DOS 
compatibility options have begun to hit 
the marketplace. Coprocessor cards for 
Apple's new open Macs will utimately 
let Macintosh users integrate and enhance 
MS-DOS information by accessing 
software created for PC compatibles. 

To a user of one of these new copro- 
cessor cards, the MS-DOS application 
appears in a Macintosh window, but 
looks as if it were running on any MS- 
DOS machine. Many important Macin- 
tosh features, however, remain available 
to MS-DOS applications. For example, 
the user can cut and paste data, access 
Macintosh desk accessory programs and 
share Macintosh peripherals, such as the 
LaserWriter or disk drives. 

Moreover, users can install copy- 
protected MS-DOS applications on the 
Macintosh hard disk, save MS-DOS data 
files to a Macintosh disk and then 
integrate them with other files using 
Macintosh applications. 

MS-DOS keyboard functions are avail- 
able from the Apple Keyboard or Apple 
Extended Keyboard. In addition, the co- 
processors emulate the Microsoft mouse. 

Like many corporate computer users 
who use Macs as well as PCs, Chris 
Veal, a partner at Arthur Young & Co. in 
San Jose, doesn't see Mac-PC compati- 
bility as an improvement. 

“T can’t understand why anyone would 
want to run a DOS application on a Mac. 
If I abandoned PCs, it would be in favor 
of Macintosh applications.” 

Veal, suggesting that using MS-DOS 
software on a Mac would have a crippling 
effect on an otherwise powerful system, 
said that his office has been successfully 
transferring data between Macs and PCs 
for a year. He added that he would prefer 
“to use the Mac SE’s slot for something 
useful — like user networking.” 

AST Research has developed the first 
two coprocessor cards that provide IBM 
PC-XT and IBM PC-AT capabilities for 
the Macintosh SE and Macintosh I], 
respectively. Apple and Dayna Communi- 
cations have announced MS-DOS disk 
drive and file transfer software options for 
the new Macintosh systems. 

“Apple understands the importance of 
information sharing in multiple vendor 
environments, particularly with MS-DOS 
computers,” said John Sculley, Apple 
chairman and chief executive officer. 

“Apple also recognizes that different 
customers have different needs. These new 
products, in conjunction with existing 
network solutions, offer a spectum of 
MS-DOS compatibililty options.” 

Three types of compatibility options 
are available: connectivity products that 
let computers share data via network or 
other wired connection; media compatibil- 
ity products that facilitate the exchange of 
MS-DOS data files with Macintosh, and 
applications compatibility products that 
let Macintosh computers run MS-DOS 
applications software. 


Each option permits Macintosh users 
to integrate and enhance information from 
the PC world. 

To facilitate the sharing of data files 
on MS-DOS formatted 5.25-inch disks, 
Apple has introduced a PC 5.25-inch 
extemal drive (360K), two interface cards 
— the Macintosh SE Disk Card and the 
Macintosh II Disk Card — and a software 
utility, InterFile, that performs two-way 


Absolutely, 


For the first time, a PC and a 
Macintosh * can really talk together. 


Simply, transparently, reliably. 


It’s done with TOPS; the easiest 
to learn, easiest to operate Local Area 
Network yet designed. You can now 


access Lotus 1-2-3” files located 


data transfer and transformation operations 
between MS-DOS and Macintosh. Inter- 
File lets users install special conversion 
programs, called Translators, which trans- 
fer an MS-DOS file format into a Macin- 
tosh format and vice versa — Micropro’s 
Wordstar to Mac Write, for example. 

Two other Mac enhancement products 
are scheduled for shipment in May: 

Dayna Communications announced an 
MS-DOS disk drive that works with the 
entry-level Macintosh Plus, Macintosh 
SE and Macintosh II. Called the 
DaynaFiie, it connects to the Small 
Computer Systems Interface (SCSI) port 


ona PC, for example, and modify 
them on your Macintosh under 
MicroSoft” Excel.” 


With TOPS, PCs can also talk 


to PCs. Macintoshes can talk to 


Macintoshes. At! of these computers 
can be connected on the same LAN, 
sharing databases, text files, connect- 


on Macintosh family computers and 
works without a separate interface card. 

AST Research’s coprocessor cards — 
the Mac86 for the Macintosh SE and the 
Mac286 for the Macintosh If — make it 
possible to run MS-DOS applications in 
a Macintosh window. 

Developed as part of a cooperative 
effort among AST, Apple and Phoenix 
Technologies Ltd., these cards require an 
external MS-DOS drive, such as the 
Apple 5.25-inch PC Drive, which 
connects directly to the coprocessor card. 
MS-DOS operating system software will 
also be included with each of AST’s 
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ing up parts of your office that until 

now were barely on speaking terms. 
Installation is quick and straight- 

forward—less than four minutes for 

a Macintosh, fifteen minutes for a PC. 
It’s all done so easily and suc- 

cessfully that within the first month 

TOPS was available, it was already 
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Mac86 or Mac286 cards. 

The Mac86 card for the Macintosh SE 
uses the Intel 8086 microprocessor and 
shares the Macintosh SE system random- 
access memory (RAM). It provides 
monochrome display adapter (MDA) and 
color graphics adapter (CGA) display 
compatibility. The Mac286 card for the 
Macintosh II uses the Intel 80286 
microprocessor and includes one 
megabyte of its own onboard RAM. It 
supports the MDA, CGA and the 
Hercules graphics adapter, a popular high- 
resolution video display adapter. 

Connectivity products include a assort- 


ment of previously announced products: 

mu Apple’s AppleTalk PC Card, when 
used with the Think Technologies’ inBox 
PC software, supports electronic mail and 
message service and document exchange 
between PCs and Macs. 

m The AppleTalk PC Card, when used 
with the Tangent PC MacBridge Apple- 
Talk Filing Protocol (AFP) software 

and the AppleShare file server, supports 
data sharing over an AppleTalk network. 
a The PC LaserWriter Program, included 
with the AppleTalk PC Card, lets MS- 
DOS computers access the Apple Laser- 
Writer printer via an AppleTalk network. 


m The Centram System TOPS lets a PC- 
compatible or Macintosh computer 
become a nondedicated file server on an 
AppleTalk network. 

m= The 3Com EtherSenes Enhanced 
software and 3Server3 provide disk 
sharing for Macintosh computers on the 
AppleTalk Personal Network and MS- 
DOS computers on Ethernet. 

m The DataViz MaclinkPlus provides 
translation of documents between a wide 
range of formats, including those of many 
popular PC and Macintosh applications.™ 
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installed in over 100 Fortune 500 
companies. 

This talk is also remarkably 
cheap. TOPS is $149.00 per Macintosh, 
$389.00 per PC, 

As if that weren't enough good 
news, we are pleased to also announce 
one of this year’s major advances in 


desktop publishing. Now, using TOPS 
PRINT “(shipping mid-November) 
you can have all your PCs share 
Apple’s LaserWriter” 

TOPS and TOPS PRINT are 
available at Businessland and other 
fine computer dealers. For the dealer 
nearest you, call 800-222-TOPS 


(in California call 800-445-TOPS) or 
write Centram, 2560 Ninth Street, 
Berkeley, CA 94710. 


And we'll do just what a 


Macintosh and a PC can now do. Talk. 


TOPS 


TOPS 1s a registered trademark and 
All other product names are |rademarks 
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Users Praise 
New Word 3.0 


From Microsoft 


by Roger Hart 

Special to MacWEEK 

Determined to stay ahead of the recently 
emerging pack of new Macintosh word 
processing programs like MindWrite, 
LaserAuthor, WriteNow and others, 
Microsoft has essentially taken their 
popular IBM PC program and made it 
over into a friendly Mac version. 

While not a total remake of their 
earlier successes, Word 1.0 and 1.05, the 
new Word 3.0 has layer upon layer of 
new and enhanced features. One user 
described it as Excel for words. 

Word 3.0 offers spell checking, index 
creation, multiple columns, mathematical 
functions for columns of figures, 
outlining, style sheets, table of contents 
generation, hyphenation, graphics 
placement and sizing, hidden text for 
notes or imbedded PostScript commands 
for printing and much more. 

“For a program to work for us, it has 
to deal with text that includes complex 
math notation, functional line art, and be 
able to position art and text accurately on 
the page,” said A.W. Kingston, director 
of academic mathematics publishing at 
Houghton Mifflin Co. “Microsoft Word 
3.0 appears to address all of these 
functions and more.” 

Of all current Macintosh word 
processors, Word 3.0 offers the greatest 
file format flexibility, a key feature to 
many corporate users. Files can be saved 
in a number of formats, including 
MacWrite, Word 1.05 and the MS-DOS 
file structure used in Microsoft’s Word 
3.0 for the IBM PC. 

A documentation group manager for a 
large industrial firm said, “The ability to 
link separate files into a working unit is 
important for us. We have several people 
writing different sections and Word lets us 
link them together to use the excellent 
indexing and table of contents functions. 
We're excited about Word 3.0.” 

Other users are impressed with the ease 
of training with Word 3.0. Even though 
there are hundreds of features (over 550 
pages of documentation come with the 
program), Word 3.0 offers the beginner a 
Short Menu option with most of the 
familiar features of Apple’s Mac Write. 

As one becomes more familiar with 
the program or needs added features, a 
simple click brings Full Menu access to 
all of the software’s many features. 
According to one corporate user, this 
feature “pays for the cost of the software. 
We'll save it in lower training time.” 

Since Feb. 13, Microsoft has been 
shipping Word 3.0 to its many Word 
1.05 customers who have sent in their 
$50 upgrade orders. Regular commercial 
shipments are planned to follow soon, 
according to a Microsoft spokesperson. 

The race to supply word processing 
software for the Mac is far from over. In 
addition to Word 3.0, new entries from 
Ann Arbor Softworks and WordPerfect 
Corp. promise to finally put Macintosh 
into the heavyweight class for word pro- 
cessing previously ruled by MS-DOS.@ 


Continued from page 1 
configuration, but can support up to eight 
megabytes on the motherboard. 

Both new Apple machines offer 
expandability and compatibility with IBM 
personal computers, the first time Apple 
has offered these capabilities for its 
Macintosh line. The new Macintosh will 
also run A/UX, a special Apple version 
of the UNIX operating system that is 
popular with universities and technical 
computer users. 

Key to Apple’s new high-end work- 
station strategy was the introduction of a 
wide variety of add-on cards by third-party 
developers that permit both the Macin- 
tosh II and the SE to be expanded in 
function and performance. 

Several hardware manufacturers, 
including San Diego-based Levco and 
Sunnyvale-based Radius Inc., announced 
accelerator cards that wil] permit users to 
add a faster Motorola 68020 microproces- 
sor to the Macintosh Plus and Macintosh 
SE computers. With these add-on cards, 
68000-based Macs will be able to match 
the processing speed of the faster Mac II. 

National Semiconductor, the Santa 
Clara chip maker, said that it will offer an 
expansion module that will permit users 
to expand the memory of the Macintosh 
II up to 16 megabytes. 

Sigma Designs of San Jose and 
SuperMac Technology of Mountain View 
both announced larger, high-resolution 
displays for the Macintosh II. The 
SuperMac Technology video graphics 
adaptor offers 1024 x 768 pixel 
resolution. (Standard Macintosh II 
resolution is 640 x 480.) 

AST Research of Irvine said that it 
would offer IBM PC coprocessor cards for 
both the Macintosh II and the Macintosh 
SE. The new cards, coupled with an 
Apple add-on drive for reading and writing 
MS-DOS diskettes, will permit the new 
Macintosh machines to run MS-DOS 
applications in a window, while running 
Macintosh applications at the same time. 

However, Apple executives made it 
clear that they no longer feel that being 
compatible with their larger archrivals is 
necessary to break into the corporate 
market for personal computers. 

Macintosh sales have doubled over the 
fourth quarter of 1985, and Macintosh 
sales in Businessland stores have tripled 
in the past year, said Del Yocam, Apple's 
chief operating officer. 

“Last year people asked, ‘When will 
Apple be able to connect to IBM?’ I 
predict that next year they will ask, 
“When will I be able to connect to 
Apple?’” said John Sculley, the 
company’s chairman and president. 
Analysts differed on whether the new 
Macintosh models were priced too high, 
but they agreed that Apple must now be 
viewed as the personal computer 
performance leader. 

“It’s a very pricey computer,” said 
Andy Seybold, an analyst at The Seybold 
Group, a market research firm, “but I 
think it's worth the price. The question 


is: Will personal computer buyers agree?” 
Seybold said he believed that Apple 
would have at least a year to infiltrate 
corporate America, because of IBM delays 
in determining its strategy for the top end 
of the PC market. 
“T think the price is extremely 


Apple Introduces New Workstations 


aggressive,” said Stewart Alsop, editor of 
PC Letter. “It’s less expensive than a 
comparably equipped Compaq Deskpro 
386.” However, Alsop said that he 
believed that Apple had made a mistake in 
not offering an upgrade for existing 
Macintosh Plus owners. “It’s a big 


mistake. There’s going to be a million 
pissed-off people who are Macintosh 
owners out there.” 

Sculley said that technical factors were 
behind Apple’s decision not to offer an 
upgrade for current Macintosh owners. 
“We would have needed to add a larger 
power supply and offered a totally new 
digital board,” he said. 

Analysts said that Apple had told them 
that it would take almost half a year for 
the new Macintosh II to be available in 


rything your 
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quantity. Apple said it plans to begin 
limited shipments of the Mac II in May. 
Shipments of the SE began immediately 
after the computer was announced. 
Software developers said that they were 
impressed with the power of the new 
Macintosh II. Dan Feldman, a developer 
at BrainPower Inc. (Calabasas, CA), said 
that his company had created a new 
version of its StatView II statistical 
analysis package to take advantage of the 
math chip in the Mac IT computer. He 


said that the program now runs 30 to 50 


times faster than it runs on the Macintosh 


Plus computer. 

In addition to the hardware announce- 
ments at AppleWorld °87, there were a 
number of key software introductions as 
well. Apple, MCI and Dow Jones 
introduced Desktop Express, a machine 
interface for the Macintosh to the MCI 
electronic mail program. With Desktop 
Express, it is possible to send a 
Macintosh document containing text or 
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ns, just add water. 


Introducing 
PowerPoint: 


Now you can put together the 
kind of presentations you’ve 
always wanted. Quickly. Easily. 

Complete, professional 
presentations, whether it’s for 
an unexpected sales meeting in 
10 minutes, or the annual share- 
holders’ meeting in a month. 

With PowerPoint, you 
actually plan, compose and edit 
your entire presentation on your 
Macintosh™ computer. So you see 
exactly what you, and your audi- 
ence, are going to see. 

PowerPoint is the only pre- 
sentation package that gives you 
everything you could want, the 
way you want it, when you want 
it — overheads, slides or flip- 
charts, plus speaker’s notes and 
audience handouts. 

It’s like having an entire staff 
of writers, designers, typesetters, 
artists and a print shop all to your- 
self. But without the hassles and 
headaches. 

With PowerPoint’s free-form 
design capabilities, you can easily 
create everything on your screen, 
no artistic talent required. Mix 


graphics directly to another Macintosh 
user. It is also possible to have the 


document printed on an MCI laser printer 


and then sent by regular mail to a non- 
Macintosh user. 
Lotus Development Corp. 


(Cambridge, MA), whose Jazz program 


received a poor initial reception by 
Macintosh users, announced a retooled 
version of the program, called Galaxy. 
The program includes a sophisticated 
macro-command language. ™ 


And with PowerPoint’s unique 
Slide Sorters, you can quickly 
rearrange your slides or combine 
them with slides from other pre- 
sentations, automatically reformat- 
ting them to your new look. 

Last minute changes? No 
problem. You can make them in 
an instant with PowerPoint. Now 
you’re ready to simply print out 
your notes, handouts, overheads 
or flipcharts. 

Then take a deep breath, pour 
yourself a glass of water, and you’re 
set to wow ’em! 

Because for just $395, you 
have the only program that gives 
you everything you need to make 
your points, powerfully. 

Call 1-800-622-9273 today for 


the name of your nearest dealer. 


We guarantee it. 


If PowerPoint doesn’t completely 
fulfill your expectations, call us and 
we'll solve your problem or arrange 
a refund* From Forethought? Inc. 


PowerPoint 


typeset-quality text with diagrams, 
graphs and illustrations.Or,you can 
copy charts, tables and illustrations 
from other programs just as easily. 

Once you've decided on the 
“look” you want — big logos, thin 
borders, today’s date, whatever — 
PowerPoint can standardize that 
format for all your other visuals, 
automatically. 


© 1987 Forethought, Inc. Forethought and PowerPoint are trademarks of Forethought, Inc. Macintosh 1s a trademark of Apple 
Computer, Inc. *Refund must be requested within 30 days of purchase 


Forethought 
Introduces 
PowerPoint 


Continued from page I 


Fred Lampe, manager of Technical 
Analysis. “When I first saw PowerPoint, 
I knew that it was the first real solution 
designed for the needs of the individual 
who is frequently called upon to make 
presentations.” 

PowerPoint requires a Mac with at 
least 512K and two single-sided drives or 
one double-sided drive. PowerPoint is not 
copy-protected and comes with a 30-day 
money back guarantee. Suggested retail 
price: $395, PowerPoint is expected to be 
available April 20. m 


file fait View style Text Drow Line Pattern Window 


PowerPoint lets you rearrange the 
slides in your presentation. 


Inside The 
Macintosh SE 


Continued from page 6 
party. This addition is made without 
“surgery” (as is required on the Plus) 
through access to the 96-pin slot inside 
the unit, which offers easy and direct 
access to processor lines. 

The next most prevalent criticism is 
leveled at single-slot expandability. 
Obviously third-party developers would 
be well-served to design multifunction 
boards providing as many features as 
possible in as little space. Though 
rumors abound concerning an expansion 
chassis for the SE, none has been 
announced. Sources inside Apple have 
indicated to MacWEEK they know of no 
such product being planned. However, the 
same sources indicate that it might be 
possible to sprout a second board out 
from a first, within the confines of the 
SE's diminutive enclosure. 

Some other sources have inaccurately 
reported color capability for the SE. This 
is perhaps owing to confusion regarding 
the availability of CGA color from an SE 
sporting a third-party coprocessor card. 
The word from Apple is that no RGB 
support can be gleaned from the SE. Even 
a cursory look at the hardware bears this 
out. Despite the best efforts from the best 
intentioned, most enterprising and 
talented third-party developers, it will not 
be possible to retrofit the SE with cotor. 

As such, the Macintosh II takes off at 
the logical end point for the SE. Even so, 
and despite a few shortcomings, the SE 
packs much more power than may be 
apparent at first appraisal. Doubtless, it 
will be the keystone, as Sculley has 
stated, of Apple sales this year. m 


N M | D k P li kd programs four times faster than earlier 
ew Macs Impact Desktop Publishing see tncsiattines saree aes 
32-bit personal computer on the market. 
Aided by a 68881 floating-point 
coprocessor, performance of 3-D drawing 
should increase by up to 200 times. 


By Bill Langenes magazine asked his publisher if he could number one, especially for large 
Special to MacWEEK switch to their Macintosh magazine. documents such as major proposals, 


How will corporate managers who use | reports and manuals. While the SE uses ae 
People react strangely when they first see | PCs and publishing professionals react? the same 7.8 MHz 68000 processor used The new Macs have the capability to 
the new Macintosh SE and Macintosh I]. | Their response is key to Apple holding in the Mac Plus, it can easily be ad eu pandominaccess 
An industry analyst known for his critical _ off PC-based desktop publishing supercharged by third-party 68020 plug-in memory (RAM). This is critical for 


desktop publishing, where a single 
scanned image can require as much as one 
megabyte of memory. The SE is 
expandable to four megabytes while the 
Mac II's ceiling is two gigabytes. The 
Mac II’s speed alone can increase desktop 
publishing productivity from five to 10 
— percent. 

Another area of concern has to be 
compatibility. MS-DOS software will 
tun in a DOS window on both the SE and 

ake da note to ourself. Mac II, made possible by third-party 8086 
e and 80286 processor cards and a 5.25-inch 
drive for standard MS-DOS diskettes. 
You know those sticky yellow notes you're Users can run standard PC programs and 
always making Lo yourself. Well, now you swap files and data all day long. 
Heraovan dnt iin Target Saliwore nis aeons exrension ae 
Memorandum lets vou ala electronic addressed by the Mac II's seven ports and 
sticky notes Lo documents and files. 


eye was surprised, not at the new products competition. Let’s examine how the new = accelerator cards. The Mac II, which relies 
but at what good sense they all made. The Macs satisfy corporate purchasing criteria. on a 15.7 MHz 32-bit 68020 processor, 
editor of a PC-and-compatibles computer — Raw processing power is criterion drives graphic and page composition 
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$215.15) 
$13 851 
$669. 5¢ | six NuBus slots which should satisfy just 
$33 | about every corporate networking 
t ] requirement. Apple Mac II monitors 
: include 12-inch monochrome and 13-inch 
color displays at 640 x 480 resolution. 
$24.45! fai 3 Third-party plug-in video adapters and 
full-page displays can boost resolution up 
566 51 S90 $55, 55) 5% to 1365 x 1024 which facilitates full 


facing-page editing. Experience shows 
that a full-page display can increase a 
desktop publisher’s productivity 20 
percent. 

Connectivity is another essential 
issue, since, according to Apple, two- 
thirds of all desktop publishing users 
work in networks consisting of between 
two and 10 users, while 15 percent work 
in even larger groups. Writers, editors, 
designers and production artists exchange 
data often and regularly. The new Macs 
feature built-in AppleTalk network 
support (AppleTalk is the most widely 
used network, with over 250,000 nodes). 
PCs can now plug directly into this 
network with the AppleTalk PC Card. 
The SE and Mac II will also accept 
Ethernet and token-ring cards. 

How will publishing professionals 
react? Enthusiastically when they see how 
easily and quickly the new systems can 
produce documents. Medium-to-large 
businesses report that a little more than 
half of their Macs were purchased solely 
for desktop publishing. It is estimated 
that perhaps two-thirds are involved in 
some sort of volume document work, 
including word processing. 

Currently, 20 percent of all Macintosh 
desktop publishing systems are used by 
large corporations. Based on the initial 
reaction to the new Macs, this share 
should go up to 30 percent by year-end.™ 
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details of a specific 
expenditure. Memorandum 
attaches itself to a spreadsheet cell, so it 
stays in place through repeated calculations. 

Its also a great aid in word processing 
documents and database files. Because you 
don’t have to stop work to check a source or 
verify data. Just make a note and attach it. 

Notes are stored in a separate file. A single 
command can show all notes at once. Or a note 
ona specific cell. 

Make a note to yourself to check out this 
invaluable Desk Accessory soon. Its just $99.95. 
And it’s compatible with Excel™ Multiplan™ 
Jazz" Works™ and loads of others. 

See your local dealer or call us at 1-800- 
622-5483. In Florida (305) 252-0892. Or, 
write Target Software. 14206 S.W. 136th 
Street, Miami, FL 33186. 


The note-worthy new program 
from Target Soflware. 
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LOS ANGELES — Lightspeed Inc.'s 
(Boston) new color page layout system 


for the Apple Macintosh II was introduced 


at the AppleWorld Exposition in Los 
Angeles March 2. 

Lightspeed’s new product allows the 
user to digitize color photographs with a 
300-dot-per-inch input scanner, then lay 
out and design pages that include line art 
and typography. 

Color proofs from a desktop color 
printer serve as comprehensives; layout 


data can also be transferred to other Light- 
speed or color prepress systems to create 
final-quality 35mm output, e.g., slides. 
The Lightspeed system uses the 
familiar conventions of the Macintosh 
interface combined with the new color 


capabilities of the Macintosh I] computer. 


Lightspeed will sell the product as a 
turnkey system which includes a Macin- 
tosh I] computer, a 19-inch color moni- 
tor, a color input scanner and software. 
Output options for proofing and presenta- 


Lightspeed Turns Mac into Design Workstation 


tion include film recorders and color 
thermal transfer printers. 
The new system is compatible with 


2,000 existing Macintosh applications for 


use in such fields as computer-aided 
design and manufacturing, word pro- 
cessing, education, finance and desktop 
publishing. Target markets for the new 
product are graphic design studios, cor- 
porate communications departments, 
advertising agencies, publishers, news- 
papers and magazines. 


The system is also compatible with 
Lightspeed’s high-end color design 
workstation which is based on Sun 
Microsystems hardware. Pricing has not 
been announced for the unnamed product, 
which will be available in May. 

The system will be demonstrated 
alongside other Lightspeed products at the 
Seybold Seminars '87, March 9-13 in 
Beverly Hills. @ 


FileMaker Plus 
From Forethought 


Now, the only Mac database ever to get 
both MacU: and InfoWorld's highest 
ratings does even more, with even 
more ease 

Humble, ordinary-but-necessary 
forms like mailing labels, purchase 
orders, invoices, credit memos or pack- 
ing lists. Pain-in-the-rear forms like 
expense reports and insurance inven- 
tories. Hard selling forms like proposals 
and quotations. Indispensible forms like 
phone messages, address books and 
sales contact records 

Filemaker * Plus lets you do these 
any way you want, or does them for you 
if you want. An extra disk full of templates 
gives you a whole set of typical formats, 
so all you have to do is fill in the blanks. 

And in addition to doing what a 
database is supposed to do — calculations, 
summary reports, sorting — FileMaker 
Plus does everything you wish a database 
would do. View multiple records ona 


screen. Pull information from different 
files together. Include graphics in your 
fields and reports. Print mailing labels 
3 or 4-up, or more. 

Your information takes much more 
human form. It makes more than sense. 
It makes an impression. 

With FileMaker Plus, you can put 
information zm any way you want, without 
arbitrary limitations. It automatically in- 
dexes every word, number and date. You 
design your output right on the screen, 
so you can see exactly what you (and your 
clients, staff, suppliers, publishers, 
board of directors) are going to get. 

You can ange information with 
other programs, like MacWrite;” Mac 
Paint\" MacDraw;" Microsoft® Word and 
Microsoft Excel. You can share applica 
tions or formats you've created with 
other members of your team, or consoli- 
date group efforts into one database. 
And FileMaker takes full advantage of 
the Macintosh” family, including the 
Mac Plus, Mac 512, Imagewriter and 
LaserWriter. 

So, fora mere $295, you can watch 
as your data takes on all kinds of interest 


ing and profitable new forms. Call 1 800 
MACWARE today for the name of your 
nearest dealer. 


We guarantee it. 


If FileMaker Plus doesn’t completely 
fulfill your expectations, call 1 800 MAC- 
WARE and we'll solve your problem or 
arrange a refund* From Forethought®Inc. 
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Mac The Knife 


Oh, the shark has pretty teeth, dear, 
And he shows them pearly white. 
Just a jack knife has Macheath, dear, 
and he keeps it out of sight. 


Mac The Knife? I’m a reporter that 
MacWEEK found nosing around the Iran- 
Scam White House computer story last 
week. I was chosen for this column 
because: |) ] was a Mac unknown; 2) I’m 
nosy; and 3) I was cheap. I’m the guy 
who's supposed to close this magazine. 

Every computer rag in the business 
will be writing about the Macintosh II 
and the Macintosh SE in the coming 
months. But the material you read here 
won't be available elsewhere. I don’t deal 
in hi-tech jargon, press releases or sales 
literature. This means J spend a lot of 
time on the phone and the road. I believe 
it’s called power schmoozing. 

The week this magazine hit the press, 
Apple hit the road to Glitz City. I’m 
referring to their AppleWorld Expo in 
Los Angeles. I tagged along (incognito) 
to take a look at the people and rumors 
surrounding the new Mac II and Mac SE, 
as well as their respective gadgets, 
gizmos and diskos. 


The New Generation 

John Sculley gave his opening speech 
before a crowd of thousands on a stage 
where Michael Jackson burnt his hair 
doing a Pepsi commercial. The word 
symmetry comes to mind. 

After addresses by Sculley, Woz, 
Gassee and others too boring to mention, 
1 walked around to check out what Apple 
and their hearty crew of vendors had to 
offer. I was actually looking for good 
parties and rumors. This wasn’t easy. I 
had to navigate a maze of product 
demonstrations that might have been 
directed by Rod Serling. 

Apple is famous for their non-booths 
at trade shows. They call them areas. 
These were on the main floor of the 
Westin Bonaventure. No sales were 
allowed; little sales literature; and Apple 
personnel only — no members of the 
development team. This was strange. 

No one seemed to know how to 
interact with the Apple people running 
the areas. I think they call this process 
bonding in California. They were 
showing some very nice technology, 
though. And there really were 50 different 
vendors, too — as promised. Not just the 
same old guys. 

Downstairs in the Bonaventure was a 
different arrangement. They called it 
Apple Museum. Words don’t describe it. 
It was a collection of professional offices 
staffed by software developers pretending 
to be dentists and lawyers. Really. 


Hospitality Suites 

SuperMac had no specific area, but their 
19-inch color monitors were everywhere. 
And their hospitality suite was stuffed 
with writers and hackers of every 
description. Steve Edelman had cramps 
from smiling. If a $100 million public 
company named Scientific Micro 
Systems just gave you $1.05 million for 
your stock, you’d smile too. His 19-inch 


color monitor was the hit of the expo. 
While still schmoozing with SuperMac 
people, I overheard some Apple techs say 
that the Mac II ROM was not yet frozen 
and was on its sixth revision. 

Then someone started talking about 
Apple’s Mac database manager, code- 
named Silver Surfer. This is the one with 
an Odesta Helix-like graphic interface that 
attains (unlike Helix) Omnis speeds. 
Someone said he thought it was written 
with Bill Atkinson’s application genera- 
tor code-named WildCard. Everyone gave 
him an E.F. Hutton silence and stared at 
him like he had leprosy. Silver Surfer 


was written in France in Pascal primarily. 
It is large (650K), so many feel it was 
built entirely with an application con- 
struction set like Mac App or WildCard. 

Speaking of databases . . . Ashton- 
Tate will finally release dBase Mac on 
March 15. Under duress they admitted 
concern about final disposition of Silver 
Surfer. The Surfer seems to strike fear 
into the hearts of database management 
program developers everywhere. 

That reminds me... a few weeks ago 
someone told me Guy Kawasaki was 
going to take Silver Surfer (under a 
licensing arrangement with Apple) and 


“New technologies. 1 get 
excited about them. So when 


“Working for three managers Pro-Tech talks to me about 
isareal challenge! Memos ‘systems-compatible’ computer 
used to get totally mixed up. papers for all my printers, 1 
Now, with Pro-Tech Laser listen. Now there’s hardware, 
Colors, I assign each of my firmware, software and 

bosses a color. Harry is cherry. Pro-Tech paperware.” 
Lawrence is lilac. And —MiS/DP Manager 

Mary is canary.” 

— Secretary 


market it under a new label. I heard on the 
floor that this was not the case. 

I mosied over to Silicon Beach’s suite 
to have my retinae tickled by their new 3- 
D color animation program. Charlie 
Jackson was quite proud of his new baby. 
Somehow he was not invited to display 
his 3-D on the floor. He was asked to 
give a talk. Odd, don’t you think? 

Macromind’s color VideoWorks was 
another fine example of a first-generation 
program carrying on into the next. Its 
developers, Marc Canter and Jay Fenton, 
came from a video-game background, so 
they're very pleased to be back in color 


“T wish I could find a cotton 
shirt that makes me look as 
good as Pro-Tech Cotton 
Printer Paper. My correspon- 
dence never looked better.” 
-CEO 


Why people love their 
Pro-lech Computer Paper. 


Who wouldn’t love a computer paper especially designed for the printer they use? 
That's why the innovative folks at the Groveton Division of James River Corporation developed 


the Pro-Iech family of specialty computer papers and film. Each provides the consistency and 


reliability required for superior image quality and is specifically designed for dot matrix and 
daisywheel, ink jet, laser and thermal transfer printers as well as pen plotters. Pro-Tech enhances 
your printer’s performance. And your image. 

Make yourself and your printer look good, order Pro-Tech Computer Paper and Film. The 
complete line includes: Laser Papers for hi-speed and desktop laser printers (in white and colors, 
25% cotton and other special finishes), Ink Jet Paper, Thermal Transfer Paper, Pen Plotter Paper, 
25% Cotton Printer Paper, Printer Bond Paper, Transparency Film. You'll love them. 


media. Marc was suspected of divulging 
Mac Plus secrets a year and a half ago and 
was deemed radioactive by Apple author- 
ities. He was not asked to speak, display 
or even show up. My kind of guy. 

After looking at all these Mac II 
screens, | started to notice something 
about the black. It doesn’t seem as coal 
black as the old Mac screens. But that 
color (especially the 19-inch SuperMac) 
is really quite engaging. However, color 
was not enough to divert my attention 
from some industry trade-talk. 

Acquisition mode can mean big bucks. 
Letraset is rumored to have offered $20 


million for PageMaker when they were 
looking for a desktop publishing pro- 
gram. This was before they bought Mac- 
Publisher, gave it back, and then bought 
the worldwide marketing rights to Ready,- 
Set,Go! 3.0 from Manhattan Graphics. 

It makes sense to me that single- 
product peripheral companies would want 
to diversify. They need to do so in order 
to survive. The garage phase is over for 
Mac developers. As it turns out, many of 
the hard disk and $1000+ peripheral 
companies are making 68020 cards for the 
Mac SE. These companies — General 
Computer, Levco, Peak, Radius — may 


“‘Tladmitit. 1 am very par- 
ticular about ink coverage, 
crispmess and color intensity. “My presentations have been 
That's why I use Pro-Tech getting rave reviews lately. 
Pen Plotter Paper. What a I guess everyone can appreci- 
difference the ate the quality of an overhead 
right paper film like ProTech.” 
can make.” — Sales Training Manager 
—Designer ‘ 


Pro-lech 


Because the right paper 
makes all the differences 


sniil ate it.” : 


—Student 


“My homework looked awe- \ 
some on Pro-Tech Thermal 
Transfer Paper. But,my dog \ 


eventually rely on deep pockets of 
publicly held companies in order to 
finance large, diversified inventories. 
Radius just got $1 million. They 
started with a mere million, too. Alain 
Rossman was at the expo, predicting $10 
million in first-year sales. I hear they’re 
looking for another $2 million, though. 
They'll need it, too, if they want to 
compete with Levco, MicroGraphic 
Images and Peak. And Dayna seems to be 
in the middle of a funding process. 
Speaking of acquistions — Apple just 
bought Quantum, makers of the drive 
used in the Jasmine 80Mb SCSI. Alan 


“Join the Pro-Tech Family. 
For free samples and the name 
of the dealer nearest you, call 
our toll-free number or send 
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Yours Free I For free samples of the right paper for 


your printer, contact Pro“Tech today. Return this coupon to: Pro-Tech 
Sampler Kit, c/o James River Corporation, Groveton Division, Groveton, 
NH 03582 or call toll-free... 


1-800-521-5035 


In MA: 413-589-7592 
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Brunner (Jasmine) better start looking for 
another supplier. Maybe Steve Jobs’ 
NeXT will sell Alan drives. He just got 
$20 million from former IBM supersales- 
man Ross Perot, and Steve wasn’t even 
looking for money! Perot was just blown 
away by the NeXT workstation and 
“wanted in on it.” I didn’t see Mr. Jobs at 
the expo. Must’ve missed him. 

Although Dynamac hasn’t shipped, 
there was good news on the portable 
front. An Apple supplier let it slip to me 
that Apple is hard at work on a 68020 
portable Mac. Originally scheduled for a 
January ’88 release, it may get pushed up 
to Fall ’87! With the Mac II we have an 
AT killer. | need a Port-a-Mac to make 
my Toshiba-3100 buddies wimper. I’m 
sure Apple will send me one after they 
read this article, right? 

By this time I still hadn’t found my 
favorite hospitality suite, Living Video- 
text. David Winer and the boys know 
how to party high-tech style. The now- 
famous Living Videotext online wet T- 
shirt contest was just what the doctor 
ordered when MORE was introduced last 
year. This year the fellows were not at all 
happy that a desk accessory imitation of 
their program (Voila!) claimed parity in 
performance to their idea processor. 
That’s not all! In the Voila! ad the sample 
files shown are the ones shipped with 
ThinkTank, another Living Videotext 
product! Revenge? A MORE desk access- 
ory will be out by the end of March. 


The Brain Police 


The Brain Police were discussed within 
the context of a Mothers of Invention 
tune during the ‘60s. I hadn’t thought 
about it until Apple started getting so 
aggressive about rights to all things Mac. 

Apple wants to co-own all Mac 
software that uses the Mac interface. This 
is in order to stem the tide of products 
getting translated into the IBM milieu. 
Apple also wants to own the Mac part of 
all Mac product names. They plan on 
licensing the rights to use the name to 
anyone coming out with a Mac-prefixed 
product after Feb. 7, 1987. It seems 
Apple is quite selective about who they 
will license. Wait, it gets better. 

Xerox — the inventors of the PARC 
interface that the Mac is partially indebted 
to — is now beginning to wonder why 
they aren’t going after Apple for stealing 
their look and feel as it originally 
appeared in the Xerox Star. In fact, Steve 
Jobs is counting on Xerox to keep Apple 
from slapping his hand when he comes 
out with the NeXT workstation, which is 
rumored to bear an uncanny resemblance 
to the Mac II. 

Apple’s recent pride is starting to 
snowball. They’re re-forming the brain 
police. All this from a company that 
John Sculley claims “hasn’t forgotten its 
beginnings.” I just hope they don't catch 
me — or the people supplying me with 
leads. That reminds me... 

Cali, write or telecommunicate (MCI 
Mail: MacWEEK) if you've got anything 
hot regarding the Mac line — or any 
other workstation. Ili do the digging. 
just point me in the right direction. @ 
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GIVE YOUR SOFTWARE A GOOSE. 


Now that software companies have readability of your 


discovered Mac’s graphics inter- | publications. 
face, their products have become § Use ThunderScan 
a lot more useful. Because now with Business File- 


vision’dBASE® Mac or : : = 
Filemaker” Plus tO: add ThunderScan and Business Filevision 
pictures and photographs to your data, for 


you can add pictures to your 
documents. And you know 
what they 


sayabout [fh more complete, more informative databases. 
one picture. [>&S It's perfect for research, real estate portfolios, 
That's personnel files — any time youre working 
where with more than words or numbers. 
Thunder- kas For those who 
Scamtedly ea view Mac as a blank 
becomes valuable. Because Thun- canvas, ThunderScan 
derScan can turn most printed is an exciting new 
images into high-resolution Mac- artistic tool. Not only 
intosh graphics. Which means can you create ele- 


a Sanit works of art with 
ThunderScan’s powerful image enhance- 
ment software, you can really get wild 
; with SuperPaint and FullPaint 

And that’s just the start. 
ThunderScan can boost 
the performance of 
MacDraw"MacDraft" 
MacPaint= Mac- 


you can insert quality graphics 
into your files. Making your 
programs perform like 

never before. 


: Anything! Plus, 
a Thunderware's 
new optional 
Programs like —— ~ $29 connector 
PageMaker," a = 4 makes Thunder- 
GraphicWorks” =) Scan Mac Plus 
and ReadySetGo” compatible with- 
for desktop publishing. With out a wall plug. So 
ThunderScan you don't have to rely ~ if you want to make 
on your own artistic abilities or some- ~ the best of Mac software 


even better, take a gander at 
ThunderScan. At just $229 
there's no better way to give 
your software a goose. 


one else's clip art disk. Instead, you can 
illustrate your words with just the right 
graphics (even one-of-a-kind items like 
your logo or your own portrait). Improving 
both the professional appearance and 


i Thunderware?® Inc. 
21 Orinda Way 
Orinda,CA 94563 
(415) 254-6581 
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